INDEX—-WHARTON QUARTERLY 


Volume VI, No. 3 Through Volume VII, No. 2 
Index of Authors, 1972 


Author 
Ackoff, Russell L. 


Adams, F. Gerard 
(and Robert Summers) 


Armstrong, Scott J. 
(and Robert W. Nason) 


Brimmer, Andrew F. 
Brown, Francis E. 


Cox, Robert G. 
Eight Students 


Comment 
Frank, Ronald E. 


Frank, Ronald E. 
(with Yoram Wind) 


Franklin, Carter, L. Ill 
Goodman, Charles S. 


Gordon, Sheldon S. 


Green, George R. 
(with Lawrence R. 
Klein) 

Green, Paul E. 


Harrison, Bennett 
Hess, Arleigh 
Howell, James E. 


Janssen, Richard F. 
Klein, Lawrence R. 


Klein, Lawrence R. 
(with George R. Green 
and F. Gerard Adams) 


Lodish, Leonard M. 


Menshikov, Stanislav 


Moriguchi, Chikashi 


Mundheim, Robert H. 
(with Wiliam J. Nutt) 


O’Connell, Jeremiah J. 
Ream, Louis M. Jr. 


Robertson, Thomas S. 


Article Issue, Vol., No. 

Science in the 

Systems Age Winter, VII, 2 
Capacity Utilization Spring, VI, 3 

Indices for U.S. and Summer, VI, 4 

Europe Fall, Vil, 1 

Winter, VII, 2 

Role Conflict: Society’s _— Fail, Vil, 1 


Dilemma with 
Excellence in Marketing 
Long-Term Economic 
Outlook and Demand for 
Managerial Personnel 


Summer, VI, 4 


Consumer Protection: Fall, Vil, 1 
Who Needs It and How 
Much? 

Challenge to Graduate Summer, VI, 4 
Education for Business 
Let’s Set New Goals Summer, VI, 4 


Market Segmentation: an Fail, Vil, 1 
idea in the ‘Middle 
Ground” between 
Practitioner and Scholar 

Marketing Today and 
Tomorrow: Introduction 
and Dedication 

Controlling Productivity Winter, VII, 2 

Management Response to Fall, Vil, 1 
Environmental Change 
in the ’70’s 

Graduate Management 
Education—Open to 
Development 


Fall, Vil, 1 


Summer, VI, 4 


The Wharton Forecast Winter, VII, 2 
Record: A Self 
Examination 

Multi-Attribute Decisions Fall, Vil, 1 
in Marketing Behavior 

Employment, Unemploy- Spring, VI, 3 


ment and the Structure 
of Urban Labor Markets 

Small American Banksin Winter, VII, 2 
London—For Profit or 
Prestige? 

Contemporary Business Winter, VII, 2 
Education: A 
Perspective 

In Puerto Rico, Stocks 
for Everyone 


Dialog at Mid-Century— Summer, VI, 4 
Introduction 


Spring, VI, 3 


Econometric Forecasts Spring, VI,3 
Summer, VI, 4 
Fall, Vil, 1 
Winter, VII, 2 
Decision Models for Fall, Vil, 1 
Marketing 
Management 
Soviet Perspective on Spring, VI, 3 


Wharton Forecasts 
Toward World Trade 
Equilibrium—A Glimpse 
from Project LINK 
The Independent 
Directors of 
Mutual Funds 
Let Us Learn, Let Us Learn Summer, VI, 4 
Management Education: Summer, VI, 4 
a Search for 
New Values 
The Impact of Television Fali, Vil, 1 
Advertising on Children 


Summer, VI, 4 


Spring, VI, 3 


Wachter, Michael L. The Current Wa 


Fall, Vii, 1 


Controls: An Evaluation 


of Phase II 


Watt, Graham W. Education for Public 


Summer, VI, 4 


Service—Executives or 


Technicians? 


Wind, Yorim The Step Children of Fall, Vil, 1 
Marketing: 
Organizational and . 
Institutional Customers 
Winn, Willis J. The Challenge for a Summer, VI, 4 
Second Half Century 
Index of Titles, 1972 
Article Issue, Vol., No. 
Capacity Utilization Indices, Spring, VI, 3 
United States and Europe Summer, VI, 4 
Fall, Vil, 1 
Winter, Vil, 2 
Contemporary Business Education: Winter, Vil, 2 
A Perspective 
Controlling Productivity Winter, VII, 2 
Current Wage Controls: An Evaluation Fall, Vil, 1 


of Phase I! 


Dialog at Mid-Century—50th Anniversary 

Introduction 

Challenge for a Second Half Century 

Challenge to Graduate Education for 
Business 

Education for Public Service—Executives 
or Technicians? 

Graduate Management Education—Open to 
Development 

Let Us Learn, Let Us, Learn, Let Us Learn 

Let’s Set New Goals 

Long-Term Economic Outlook and Demand 
for Managerial Personnel 

Management Education: A Search for New 
Values 


Econometric Forecasts 


Employment, Unemployment and the Structure 
of Urban Labor Markets 
Independent Directors of Mutual Funds 
Marketing Today and Tomorrow 
Special Introduction and Dedication 
Consumer Protection: Who Needs It and 
How Much? 
Decision Models for Marketing Management 
Impact of Television Advertising on Children 
Management Response to Environmental 
Change in the 70’s 
Marketing Segmentation: an Idea in the 
‘Middle Ground” Between Practitioner 
and Scholar 
Multi-Attribute Decisions in Marketing 
Behavior 
Role Confict: Society’s Dilemma with 
Excellence in Marketing 
Step Children of Marketing: Organizational 
and International Customers 
Puerto Rico, Stocks for Everyone 


Quotes and Notes 


Science in the Systems Age 


Small American Banks in London—For Profit 
or Prestige? 


Soviet Perspective on Wharton Forecasts 
Toward World Trade Equilibrium—a Glimpse 
from Project Link 
Wharton Forecast Record: 
A Self Examination 


Summer, VI, 4 


Spring, Vi, 3 
Summer, VI, 4 
Fall, Vil, 1 
Winter, Vil, 2 


Spring, VI, 3 


Spring, VI, 3 
Fall, Vil, 1 


Spring, VI, 3 
Fall, Vil, 1 
Winter, Vil, 2 


Winter, Vii, 2 
Winter, VII, 2 


Spring, VI, 3 
Summer, VI, 4 


Winter, VII, 2 


| 
| 
— — 


